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Minimum Advertised Price Program 
MAP is a suppliers’ policy that its channel members are not permitted to advertise prices below some specified amount (the
minimum advertised price). MAP programs are often incorporated into the suppliers cooperative advertising policy. Get your

MAP logo at www.pwa-par.org/advertising. We appreciate the 93 PWA Manufacturer Members that have a MAP Policy:

ACCESS BY ACI
ADVANCED CLUTCH TECHNOLOGY
ADVANCED FLOW ENGINEERING
AED PERFORMANCE PRODUCTS
AEM 
AIRAID FILTER COMPANY
ANDERSEN MANUFACTURING
ANSA AUTOMOTIVE PARTS 
ANSEN ENTERPRISES
APSI - FITCH FUEL CATALYST
ATS DESIGN
AUTO METER PRODUCTS
BAER BRAKE SYSTEMS
BARRY GRANT INC.
BBK PERFORMANCE
BD DIESEL PERFORMANCE
BELLTECH / KW AUTOMOTIVE
BODY ARMOR / TOLAR MFG
BORGESON UNIVERSAL
BULLY DOG SALES & DISTRIBUTION
CGS PERFORMANCE PRODUCTS
COMPETITION CAMS
COMPETITION CLUTCH
CORSA PERFORMANCE
COVERCRAFT INDUSTRIES
DIABLOSPORT, INC.
DIESEL PERFORMANCE PRODUCTS
DISC BRAKES AUSTRALIA
DOUG THORLEY HEADERS
EDGE PRODUCTS
EXEDY GLOBALPARTS

EXTANG CORPORATION
FABTECH MOTORSPORTS
FLEX-A-LITE CONSOLIDATED
FLITZ INTERNATIONAL
G-FORCE RACING GEAR
GIBSON PERFORMANCE EXHAUST
GRANATELLI MOTOR SPORTS
HAWK PERFORMANCE
HUSHMAT
HYPERTECH
INJEN TECHNOLOGY
INNOVATE MOTORSPORTS
IPCW / IN PRO CAR WEAR
JE PISTONS
JONES EXHAUST SYSTEMS
MACNEIL AUTOMOTIVE
MAGNAFLOW PERFORMANCE
MBRP INC.
MEZIERE ENTERPRISES
MODE AUTO
MSD IGNITION
OPTIMA BATTERIES 
P I A A CORPORATION, USA
PACE EDWARDS
PERFORMANCE ANALYSIS
PJ1...PJH BRANDS
POP & LOCK CORPORATION
POWER SLOT / POWER PERF
PRO PARTS LLC
PROBE RACING COMPONENTS
PRW

QUADZILLA PERFORMANCE TECH.
RACEQUIP / SAFE-QUIP
RAMSEY WINCH COMPANY
RANCHO / DYNOMAX
READYLIFT SUSPENSION
REVTEK INDUSTRIES
ROYAL PURPLE LTD.
S & B FILTERS
SCT, LLC
SKYJACKER SUSPENSIONS
SNOW PERFORMANCE
STAMPEDE PRODUCTS
STEWART WARNER PERF
STS TURBO
SUPERCHIPS
SUPERLIFT SUSPENSION
SURF CITY GARAGE
SYSTEM 1 FILTER PRODUCTS
TIMBREN INDUSTRIES
TOKICO / HITACHI HP
TOTAL COST INVOLVED
T-REX GRILLES
TRUCK COVERS USA
TRUE FLOW
TRUXEDO
US SPEEDO
VEHICLE PERFORMANCE SYSTEMS
VHT - DUPLICOLOR
VIBRANT PERFORMANCE
WESTIN AUTOMOTIVE PRODUCTS
WINDOW CANVAS

Staying Sane In An Insane Economy
"The economy is, to a large extent, a mind game.

The less people think they'll be making a good living,
the less they're will to spend. And the less they spend,
the less money flows into the economy. It's a vicious
spiral." So says David Gewirtz, editor in chief of ZATZ
(www.zatz.com), an online publishing company. He is
the recipient of the Sigma Xi Research Award in
Engineering and was a candidate for the 2008 Pulitzer
Prize in Letters. In one of ZATZ's e-zines, Computing
Unplugged, he offers the following tips for keeping a
business going during these crazy times.

Stay calm and get resourceful.
There's a point where you have the choice of going
loco or letting it wash over you, a point where you
actually make an internal decision to ride the emotion.
Stay off the ride.

Think about what you should be doing.
If business is still churning away, do a better job and
charge less. Ask customers what they need from you
and do your absolute best to do it. But be careful
about just offering discounts willy-nilly; doing so could
devalue your brand after the downturn is over.

Be smart about what you spend.
A bad economy is often a great time to buy stuff
cheap, but buy only what you plan to use soon.

Keep marketing.
If people don't know you're out there, you won't sell
stuff. And you need to sell stuff.

Be creative, and look for good deals.
Work with your vendors to get deals that are fair for
everyone. Your vendors are probably as overwhelmed
and challenged right now as you are.

Be kind to others.
Everyone's on edge, and some people may lash out.
Just be nice. It'll help everything run more smoothly,
it'll help you feel better about yourself and it may help
you get what you want more easily.

For more information, visit www.computingunplugged.
com, and enter "Thriving in a changing economy" in
the search box.


